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1. Executive Summary 

[Your Company Name] is pleased to present this proposal to support [Client Name] in 
achieving its digital marketing objectives. Our integrated approach combines Paid Social 
Media Marketing (SMM) and Organic Search Engine Optimization (SEO) to drive measurable 
results such as app downloads, website traffic, lead generation, and brand visibility. 
Leveraging influencer partnerships, AI-powered content, targeted ad campaigns, and a 
robust SEO framework, we ensure a comprehensive strategy that aligns with your business 
goals. 

We operate on a monthly retainership model, providing regular updates and detailed 
reporting for complete transparency. 

2. Strategic Approach 

2.1 Paid Social Media Marketing (SMM) 

Objective: Increase app downloads, service inquiries, website traffic, and overall 
engagement through targeted campaigns. 

Platforms: Meta (Facebook, Instagram), TikTok, YouTube, or other relevant channels.​
​
Key Tactics: 

●​ Influencer Marketing: Engage relevant influencers to create authentic, 
brand-aligned content.​
 

●​ AI-Powered Livestreams: Deploy AI or interactive tools to engage audiences and 
drive conversions.​
 

●​ Targeted Ads: Run conversion-focused campaigns with platform-specific 
optimization.​
 

●​ Contests & Engagement Campaigns: Launch contests or engagement-focused 
campaigns to boost interaction.​
 

●​ Content Strategy: Develop multiple creatives (images, videos) optimized for each 
platform. 

●​ Content Strategy: Create …… ad creatives (images, videos) monthly, optimized for 
each platform and aligned with client branding. 

 



 
Why SMM? 

●​ Immediate visibility in target markets. 
●​ Cost-effective, scalable campaigns. 
●​ Flexible strategies to align with business goals. 

2.2 Organic Search Engine Optimization (SEO) 

Objective: Enhance long-term online visibility and search rankings, driving high-intent traffic 
to your website. 

Key Tactics: 

a)​ Technical SEO: 
●​ Conduct comprehensive site audits, improve page speed, and ensure mobile 

responsiveness. 
●​ Implement analytics, search console setup, sitemaps, canonical tags, and 

other technical elements.​
 

b)​ On-Page SEO: 
●​ Research and target high-intent keywords relevant to your business. 
●​ Optimize meta tags, headings, and URLs. 
●​ Produce SEO-friendly content such as blogs, guides, or product pages.​

 
c)​ Off-Page SEO: 

●​ Build high-quality backlinks from relevant websites and directories. 
●​ Engage with communities and forums to drive referral traffic. 
●​ Implement schema markup and other SERP-enhancing features. 

d)​ Local SEO: 
●​ Optimize Google Business Profiles and local listings. 
●​ Create citations and verify listings for physical locations if applicable.​

 
e)​ E-Commerce Focus (if applicable): 

●​ Optimize product pages, target transactional keywords, and implement 
structured data for rich snippets. 

Why SEO? 

●​ Sustainable organic growth reduces long-term ad spend. 
●​ Captures high-intent users. 
●​ Complements SMM by amplifying content reach.​

 

Commitment: Typically a minimum of 12 months is recommended for measurable impact. 

 



 

3. Implementation Plan​
 

 

Objective Target 
(Month 1) 

Platform Strategy 

App Downloads [Insert 
Number] 

Meta / TikTok / 
Other 

Conversion campaigns, 
influencer promotions, 
contests. 

Lead Gen / 
Service Inquiries 

[Insert 
Number] 

Meta Ads / 
Livestream 

Targeted ads, interactive 
content, AI tools. 

Website Traffic [Insert 
Number] 

Google Ads / 
SEO 

Click-focused campaigns, 
early SEO content wins. 

Brand Visibility / 
Ranking 

Any Rank SEO Technical SEO, backlinking, 
content optimization. 

Note: Customize targets and platforms per client requirements. 

 



 

4. Deliverables 

4.1 SMM: 

●​ Multiple ad creatives optimized for all relevant platforms. 
●​ Engagement campaigns and contests. 
●​ Weekly and monthly reporting.​

 

4.2 SEO: 

●​ Initial website audit and competitor analysis. 
●​ Keyword research and mapping. 
●​ Monthly SEO-optimized content (blogs, guides, or product pages). 
●​ Technical SEO setup and improvements. 
●​ Backlink acquisition and local SEO optimization. 
●​ Weekly and monthly performance reports. 

 



 

5. Ad Spend Estimation​
 

Objective Target (Month 
1) 

Platform Estimated Cost / Month 
(USD) 

App Downloads ….. installs Meta Ads / 
TikTok 

$... –  $.... 

Lead Generation …… leads Meta Ads / 
TikTok 

$.... –  $.... 

Website Traffic …. clicks Google Ads $.....  –  $...... 

Video 
Promotions 

….. views YouTube / 
TikTok 

$......  –  $....... 

Total —— —— $.....  –  $..... 

Note: Ad spend handled by the agency may incur additional service fees. 

 



 

6. Retainership Model 

●​ Monthly retainership ensures consistent execution and predictable budgeting. 
●​ Regular engagement with client representatives for updates on campaigns, 

performance, and SEO progress. 
●​ Detailed monthly reports summarizing results, insights, and recommendations.​

 

7. Cost Summary 

 

Service Cost / Month 
(USD) 

Details 

Social Media 
Marketing 

- Includes strategy, ad management, influencer 
coordination, ….. high-quality posts, and monthly 
reporting. 

SEO - Includes technical audits, on-page optimization, 
backlink building, AI search (SGE) optimization, 
and …. blog posts. 

Total - Comprehensive solution for professional 
management of your growth. 

Note: Costs are exclusive of VAT or additional ad spend service fees. 

 

 



 

8. Why [Your Company Name]? 

●​ Industry Expertise: Proven experience and understanding of local and global 
markets. 

●​ Holistic Approach: Integrated SMM and SEO strategies for maximum impact. 
●​ Innovative Solutions: Use of emerging tools, AI, and influencer strategies. 
●​ Transparent Communication: Regular updates and comprehensive reporting. 

 

9. Next Steps 

1.​ Approval: Confirm agreement on strategy and retainership terms. 
2.​ Onboarding: Share access to ad accounts, websites, and other platforms. 
3.​ Kickoff: Initiate campaign setup, influencer outreach, and SEO audit within [X] days 

of approval. 
4.​ Weekly Engagement: Schedule regular calls or emails to discuss progress and 

insights. 

 

 

 

 

 

 



 

 

 

 

Thank you! 
To discuss further, please reach out to us. 

​

Mr. ………….. 

P : +977-9841969727 

E : info@makuracreations.com 

W : www.makuracreations.com 

 

​  

 

 

https://wa.me/9841969727
mailto:utshab@makuracreations.com
http://www.makuracreations.com
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